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Did you know that PIA’s company council, The PIA Partnership, has conducted 
nationwide research about the insurance buying preferences of small business 
owners?

The research is encouraging because it found that small business owners 
strongly prefer independent insurance agents as they make choices in today’s 
online world.

However, the results also serve as a wake-up call that agents must take steps to 
continue to demonstrate their value and also be more engaged online.

PIA and the companies belonging to The PIA Partnership have created a public 
website that helps agents understand PIA’s findings.

PIA members also have access to a private website containing a series of strategies 
and tools to help them stay ahead of online competition in commercial lines. 

To access the newest PIA Partnership project, Small Business Insurance & 
The Internet — The Voice of the Commercial Lines Customer.

If you are not a PIA member and want to access all of the tools available 
through this program, contact us for a membership application or visit us 
online at www.pianational.org/header-utility-items/join/Join-PIA.

National Association of Professional Insurance Agents
400 N. Washington St., Alexandria, VA 22314-2353
www.pianet.com | membership@pianet.org | (703) 836-9340

https://www.pianational.org/pia-partnership
https://www.pianational.org/pia-partnership/small-business-insurance-the-internet
https://www.pianational.org/pia-partnership/small-business-insurance-the-internet
https://www.pianational.org/header-utility-items/join/Join-PIA
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The National Association of Professional 
Insurance Agents (PIA National) and the 
American Insurance Marketing and Sales 
Society (AIMS Society) are going to merge. 
A formal agreement was signed by both 
organizations and has been approved by the 
members of each association.

The purpose — say the two associations — is 
to redefine the future of insurance education. 

Both PIA National and the AIMS Society have 
a deep history of providing top-flight education 
for independent insurance agents. PIA National 
Executive Vice President and CEO Mike 
Becker said the PIA has been known as the 
“education association” for several decades. 
The PIA has long encouraged — and sponsored 
— professional development via the affiliate 
chapters like the PIA states of Nebraska & Iowa.

AIMS started in1968 as The Firemark Society 
(FMS). Its goal was to give training, information 
and networking opportunities to independent 
insurance agencies and agents. For the last 
few decades, the AIMS Society has exclusively 

been dedicated to marketing and sales 
education for the insurance industry through 
the Certified Professional Insurance Agent 
(CPIA) designation.

“This is a big win for PIA, the AIMS Society, 
and the insurance industry,” Becker 
said.“Our organizations will build upon the 
CPIA designation framework and utilize PIA 
resources to further empower the insurance 
professional of the future.”

The merger — Becker added — more or less 
returns the CPIA to the PIA. 

“The strategic partnership between our 
organizations is especially appropriate, as 
the CPIA designation was originally offered 
exclusively by PIA until 1996, when PIA 
transferred it to the AIMS Society,” Becker 
said. “So the partnership we are announcing 
today is not only a coming together, but also a 
coming home.”

For the PIA and its members, the merger is a 
good thing, and it is a positive on many levels. 

PIA NATIONAL & AIMS SOCIETY TO MERGE
BIG NEWS 
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The merger gives the PIA its own professional 
designation program and could be used as a 
tool to drive membership. 

It puts PIA in the forefront of the professional 
designation world.

AIMS president, Dulce Suarez-Resnick agrees 
the merger is an excellent idea, and is a very 
good move for the independent insurance 
agents of the PIA. 

“The AIMS Society is excited to partner under 
the PIA umbrella to expand program offerings 
for the benefit of independent insurance agents 
and the entire insurance industry,” Suarez-
Resnick added. “This alliance positions both 
organizations as forward-thinking, with a focus 
on the future.”

Source: PIA National, PropertyCasualty360.com, 
Insurance Journal

 

 

On-Line Insurance Pre-Licensing 
ExamFX  

Online Training & Assessment 
Pass your insurance test fast, 

Start producing faster!!! 
Insurance and Securities Pre-license Training 

Professional Insurance Agents of NE IA 
visit us at www.pianeia.com 

https://www.pianational.org/detail-pages/news/2022/10/17/pia-aims-society-announce-consolidation
https://www.propertycasualty360.com/2022/10/19/pia-aims-society-team-up-to-best-serve-insurance-pros/?kw=PIA%2C%20AIMS%20Society%20team%20up%20to%20best%20serve%20insurance%20pros&utm_source=email&utm_medium=enl&utm_campaign=dailynews&utm_content=20221019&utm_term=pc360&enlcmp=nltrplt2
https://www.insurancejournal.com/news/national/2022/10/19/690809.htm
http://pianeia.com
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SELF-
DRIVING 
AUTOS

Every year someone does a survey on how we 
feel about self-driving vehicles. And every year 
that survey comes up with the same answer. 

We just don’t trust them.

The latest poll is from Policygenius. The 
Policygenius 2022 Self-Driving Cars Survey 
said — overall — people are skeptical about 
autos with “full self-driving capability.” 

Here’s what Policygenius spokeswoman, 
Rachael Brennan said the study found:

• 76% of us fell less safe driving or riding in 
a vehicle with self-driving features

• 73% feel less safe knowing there are 
autos on the road with self-driving features

• 33% think such vehicles require constant 
attention from the driver

“Whether because of road rage, reckless 
driving or car accidents, it’s understandable 
that many people are wary of taking their eyes 
off the road and relying on a self-driving car,” 
Brennan said. “As advances in autonomous 
vehicle technology continue, auto companies 
and insurance companies will need to resolve 
a number of challenges, from helping people 

feel safe on the road to navigating new 
insurance implications, like who is at fault in an 
autonomous vehicle incident.”

More from the survey: 

• 38% think the extra safety features on 
these vehicles deserve an insurance 
discount

• 62% say insurance on these vehicles 
ought to be the same as non-self driving 
autos

• 24% think we can currently buy autos that 
let us temporarily take our eyes off the road

• 79% say they will not pay more to buy an 
auto with self-driving vehicles

And when it comes to who is at fault if there is 
a self-driving auto collision, people are 50-50 
as to whether it’s the person “driving” or the 
manufacturer of the vehicle. 

Speaking of fault, respondents were divided 
50/50 on who should be held responsible if a 
car crashes while self-driving features are in 
control—the driver or the car manufacturer.

Source: Insurance Journal

WE STILL 
DON’T 

TRUST THEM

https://www.insurancejournal.com/news/national/2022/09/28/687203.htm


December 2022 | Main Street Industry News | www.pianeia.com | 10

U.S. News & World Report recently did a study 
on drivers and driving. It’s a fascinating look at 
something most of us do, and have been doing, 
for a large portion of our lives.

The survey looks at bad driving habits and 
driving misconceptions. 

This week, Weekly Industry News looks at how 
confused a lot of us are about how our auto 
insurance works. The stats are somewhat of a 
shock but not surprising.

The item that stood out most is the number 
of people that don’t understand how credit 
scoring works, and how it impacts the amount 
they are charged for auto insurance. 

The statistic is very important considering 
the trouble Washington insurers had with 
insurance commissioner, Mike Kreidler who 
unilaterally banned their use a couple of years 
ago and threw the state’s auto insurance 
industry into chaos. 

TOP STORIES

Kreidler has since been stopped by the PIA 
Washington and other insurance associations 
who challenged Kreidler in court. 

Hilarious Statistics
• 24% incorrectly think vehicle color helps 

determine the rate of insurance premium

• 69% don't know their marital status can 
impact the price of auto insurance

• 53% think a parking ticket will impact the 
rate they pay for insurance

• 51% don't know where they live, and what 
state, impacts the cost of auto insurance

• 38% don't know auto make & model 
impacts the price they pay for auto 
insurance

• 32% don't know their age impacts how 
much they pay for auto insurance

• 28% incorrectly think income has 
influence on how much they pay for auto 
insurance

Source: PropertyCasualty360.com

ALWAYS A 
FUN STORY
AUTO INSURANCE 
MISCONCEPTIONS

51% DON'T KNOW HOW
CREDIT SCORING WORKS

https://www.propertycasualty360.com/2022/10/05/americans-biggest-misconceptions-about-auto-insurance-rates/?kw=Americans%27%20biggest%20misconceptions%20about%20auto%20insurance%20rates&utm_source=email&utm_medium=enl&utm_campaign=weekender&utm_content=20221008&utm_term=pc360


RCIS is a registered trade name of Rural Community Insurance Company. RCIC is an equal opportunity provider. © 2022 Rural Community Insurance Company. All rights reserved.
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THERE WHEN IT MATTERS MOST

Our team is here to support you & your policyholders

At RCIS, we’re here to support you and the important job you do.  
The critical task of providing risk management planning and options  

for America’s farmers. We’re here to be in your corner. Here to back you  
with a dedicated team of industry experts. Here to offer responsive claims service.

So, together, we can be there when it matters most. 

Not an RCIS agent but interested in becoming one?  
Contact an RCIS Business Development Representative or visit RCIS.com/JoinUs. 

http://RCIS.com/JoinUs
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MAJOR MARKETING 
CHANGES AT GEICO

For a long time, GEICO has been a big spender 
on radio. By volume, GEICO is the 13th largest 
radio advertiser in the country. In the first 
six-months of 2022, GEICO aired 546,753 
commercials on sports broadcasts and news 
and music programs.

THAT’S ABOUT TO STOP.
GEICO just laid off a huge number of people in 
its marketing department. In addition, for years 
it has used Horizon Media to do its marketing. 
That agreement — now going 25 years strong 
— is under review by MediaLink..

According to the media publication, Ad Age, 
the staff cuts are for a number of reasons. Big 

rate hikes, the closing of 38 offices in California 
and a marketing staff that has begun talking 
about unionizing. 

GEICO says it is going to offer positions in 
other departments when possible, and many 
will get severance benefits and services to help 
them find other jobs. 

“Like most large companies, we continue to 
review and adjust our staffing to respond to 
changing customer and business priorities,” 
GEICO said in a statement and addressing 
Horizon Media, noted it has “not ended 
relationships with any of our media or 
marketing partner agencies.”

Another take on the marketing change has 

TOP STORIES
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 401(k) PLAN?

Is your agency 
ready for a better

© Copyright 2022 National Association of Professional Insurance Agents 

PIA 401(k) Retirement Plan is a turn-key, 
low-cost solution for agency owners and 
their employees.

•  outsources functions to third parties  
for less fiduciary strain  
on the company

• lower cost

•  payroll integrations  
and year-end data

•  less error

L E A R N  M O R E  AT

pianational.org/401k

to do with how people are using media these 
days. Market researcher eMarketer’s Insider 
Intelligence report is reporting that the reliance 
on traditional advertising channels like cable TV 
and radio is changing. 

Its research says 33.1% of the viewing 
population of the U.S. is cutting ties to paid TV.

That means many companies — like GEICO 
— will probably be cutting the linear cord and 
moving to digital video. And while that sounds 
like one possible answer, Insider Intelligence also 
notes that insurer digital ad dollars are shrinking. 

However, shrinking or not, digital advertising done 
by insurers so far this year has hit $12.15 billion. 

Source: Insurance Business America 

TOP STORIES

http://pianational.org/401k
https://www.insurancebusinessmag.com/us/news/breaking-news/geico-announces-major-layoffs-423210.aspx?utm_source=GA&e=d29sY290dGdhcnlAY29tY2FzdC5uZXQ&utm_medium=20221007&utm_campaign=IBAW-Newsletter-20221007&utm_content=1533D257-25B1-41A5-977D-125980967469&tu=1533D257-25B1-41A5-977D-125980967469
http://colinsgrp.com
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Last week Weekly Industry News 
did a story on the National 
Association of Insurance 
Commissioner’s (NAIC) list of the 
largest property and casualty 
insurers in the United States.

Top-10 insurers from figures 
listed in 2021

1. State Farm
2. Berkshire Hathaway 
3. Progressive
4. Allstate
5. Liberty Mutual
6. Travelers
7. Chubb
8. USAA
9. Farmers Insurance
10. Nationwide

NAIC Lists the 
Nation’s Largest 
P&C Insurers
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The NAIC broke down the figures 
on how the top-25 insurers did each 
state. It then listed the top-5 property-
casualty insurers. Here are the figures 
for PIA Nebraska & Iowa: 

Iowa
1. State Farm
Direct written premiums: $727 million
Market share: 9.0%

2. Progressive
Direct written premiums: $517 million
Market share: 6.4%

3. Nationwide
Direct written premiums: $488 million
Market share: 6.1%

4. Iowa Farm Bureau
Direct written premiums: $458 million
Market share: 5.7%

5. Chubb
Direct written premiums: $408 million
Market share: 5.1%

Nebraska
1. State Farm
Direct written premiums: $590 million
Market share: 9.7%

2. Farmers Mutual Insurance 
Company of Nebraska
Direct written premiums: $365 million
Market share: 6.0%

3. Nationwide
Direct written premiums: $323 million
Market share: 5.3%

4. Zurich
Direct written premiums: $322 million
Market share: 5.3%

5. Progressive
Direct written premiums: $302 million
Market share: 5.0%

The NAIC report said, nationally, P&C insurers 
wrote over $797 billion in premiums in 2021. 
That’s 9.5% higher than 2020. The figure 
released for earned premiums is $767 billion 
and that’s an increase of 7.5% over 2020. 

At 47% close to half were written by the top-10 
largest insurers. The top-25 wrote 2/3 of the 
business written in the United States. Direct 
written premiums (DWP) written by the top-25 
totaled $517 billion.

Earnings were $488 billion.

These are the top 25 property and casualty 
insurance providers in the country, according to 
NAIC’s 2022 market share report.

1. State Farm
Direct written premiums: $70.3 billion
Market share: 8.89%

2. Berkshire Hathaway 
Direct written premiums: $50.7 billion
Market share: 6.42%

3. Progressive
Direct written premiums: $47.7 billion
Market share: 6.04%

4.Allstate
Direct written premiums: $41.4 billion
Market share: 5.23%

5. Liberty Mutual
Direct written premiums: $37.8 billion
Market share: 4.78%

6. Travelers
Direct written premiums: $30.8 billion
Market share: 3.9%
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7. Chubb
Direct written premiums: $26.3 billion
Market share: 3.33%

8. USAA
Direct written premiums: $25.3 billion
Market share: 3.19%

9. Farmers Insurance
Direct written premiums: $25.0 billion
Market share: 3.16%

10. Nationwide 
Direct written premiums: $19.4 billion
Market share: 2.46%

11. Zurich
12. AIG
13. The Hartford
14. American Family Insurance
15. CNA
16. Tokio Marine

17. Auto Owners
18. Assurant
19. Fairfax Financial
20. Erie Insurance
21. W.R. Berkley
22. American Financial
23. Markel
24. AXA
25. Sompo

The NAIC said these figures are the DWP of the 
top-25 insurers:

• Private passenger auto: $260.7 billion
• All other lines: $186.7 billion
• Homeowners multiple peril: $118.9 billion
• Other liability: $109.8 billion
• Commercial auto: $53.4 billion
• Workers compensation: $51.9 billion
• Medical professional liability: $10.9 billion

Source: Insurance Business America

- Discover if your producers can really sell.

- Learn if a CSR will fit in with your team.

- Compare job candidates with top staff.

- Uncover management challenges.

- Maximize your employees’ potential.

How Can Behavioral Assessments 
Help Your Agency?

800.525.7117  | www.OmniaGroup.com 

CALL TODAY!
GET 1 FREE 

ASSESSMENT
with initial package

 purchaseBe sure to mention that you’re a PIA member!

Carletta Clyatt
813.280.3026  |  Carletta@OmniaGroup.com

Omnia is a PIA 
Member Benefit

The Omnia   behavioral assessment tool, takes the 
guesswork out of hiring, promotion, and 

employee engagement. 

Complete in 15 mins or less!

https://www.insurancebusinessmag.com/us/guides/americas-largest-property-and-casualty-insurers-in-2022--a-statebystate-breakdown-423377.aspx?utm_source=GA&e=d29sY290dGdhcnlAY29tY2FzdC5uZXQ&utm_medium=20221010&utm_campaign=IBAW-Newsletter-20221010&utm_content=1533D257-25B1-41A5-977D-125980967469&tu=1533D257-25B1-41A5-977D-125980967469
http://omniagroup.com
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A NEW LABOR 
RULE PROPOSED  
GIG WORKERS BEWARE

The U.S. Department of Labor wants to 
change how gig workers are considered in the 
workplace. The idea is to make it more difficult 
for a company to consider a contract worker a 
contract worker.

This will be especially tough on rideshare 
companies like Uber and Lyft and on some 
delivery businesses, and on businesses that 
rely upon gig workers to get things done. 

What will differentiate the gig worker from 
the employee is income dependency on the 
company involved. If the gig worker’s income 
is almost exclusively based on that gig, then 
— under the proposal — that worker will be 
considered an employee. 

So it comes down to profit or loss, job 
permanency and how much control a company 
has over a gig worker.

As you know, there are federal and state 
labor laws. A minimum wage, overtime pay 
and other items apply. U.S. Labor Secretary 
Marty Walsh said that means an employee 
can cost a company as much as 30% more 
than a gig worker. He also notes that many 
business “misclassify vulnerable workers” as 
independent contractors. 

“Misclassification deprives workers of their 
federal labor protections, including their right 
to be paid their full, legally earned wages,” 
Walsh said.

The labor secretary says it is going to take 
quite a few months to finalize the new rule. 
However, when it is done, the rule will overturn 
one set by the Trump administration that 
said gig workers can identify themselves as 
contractors if they choose. 

By the way, currently over a third of U.S. 
workers — 60 million people — have done 
some type of freelance work in the last year. 

Business groups oppose the proposal and want 
to maintain the business-friendly standard. Gig 
workers — though not organized — probably 
agree. The business groups are:

• The U.S. Chamber of Commerce 

• The National Association of Home Builders

• The National Retail Federation

• The Associated Builders and Contractors 

Those groups recently met with representatives 
at the White House and said this broadly-
based rule will hurt workers that want to remain 
independent and have the flexibility to do so.

Source: Business Insurance 

https://www.businessinsurance.com/article/20221011/NEWS06/912353007/New-Department-of-Labor-rule-would-make-some-contractors-employees?utm_campaign=BI20221011DailyBriefing&utm_medium=email&utm_source=ActiveCampaign&vgo_ee=2rvs88p6smgt6SoVuyUvEMGzjdxB%2FBGGc%2Bzglz4Gby4%3D
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How the rates rose by coverage class: 
• Commercial property: +7.67%
• Business interruption: +6.3%
• BOP: +5%
• Inland marine: +4%
• General liability: + 6%
• Umbrella/excess: +7%
• Commercial auto: +7.67%
• Workers’ compensation: +0.3%
• Professional liability: +5.7%
• D&O liability: +7%
• EPLI: +4.3%
• Fiduciary: +1%
• Crime: +1%
• Surety: +1%

MarketScout said — once again — composite 
rates for commercial and personal lines 
insurance rose in the third quarter. Company 
spokesman, Richard Kerr said commercial 
rates jumped 5.8% and property rates rose 
even more at 6.67%. 

Personal lines rose 4.58% over 
the third quarter of 2021.  
“We are seeing softening in the D&O/
professional sector as additional markets 
expand available capacity,” Kerr said. “Cyber 
rates are still increasing significantly despite 
additional security.”

Insurance Rates in 2022’s Quarter 3
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Learn more at pianational.org/winningattalent 

Winning@Talent
Your guide to hiring, motivating and retaining the best employees.

It’s often said that an 
insurance agency’s 
most important assets 
are the ones that show 
up for work every day.  
We developed  
Winning@Talent –  
a 3-part toolkit to help 
agencies understand 
how best to recruit 
in today’s talent 
marketplace as well as 
enhance the employee 
experience so good 
people want to stay.

© Copyright 2022 National Association of Professional Insurance Agents 

Rate change by industry class:
• Manufacturing: +5%
• Contracting: +5.3%
• Service: +5.67%
• Habitational: +6%
• Public entity: +4%
• Transportation: +8%
• Energy: +5%

Next, Kerr moved onto personal lines. It saw 
increases as well.

“High-value homes are experiencing more 
aggressive rate increases,” Kerr said. “This 
is largely because, on a composite national 
basis, more high-value homes are located 
in catastrophe-prone areas of the US, which 
naturally are assessed higher rates.”

Kerr also pointed out that Hurricane Ian is going 
to impact personal lines rate increases as it will 
those of commercial lines. 

“Hurricane Ian is going to be a huge loss for 
insurers covering properties in Florida,” he said. 
“Excluding coverage for flood and storm surge, 
estimates are from $25 to $45 billion. Including 
flood claims, the total will most likely surpass 
$100 billion. Rates will be up dramatically in 
Florida for the foreseeable future.”

Personal lines rate changes:
• Homeowners (under $1 million value): +4%
• Homeowners (over $1 million value): +6%
• Automobile: +4.3%
• Personal articles: +4%

Source: Insurance Business America and
Insurance Journal

http://pianational.org/winningattalent
https://www.insurancebusinessmag.com/us/news/breaking-news/commercial-personal-lines-rates-up-in-q3--marketscout-423076.aspx?utm_source=GA&e=d29sY290dGdhcnlAY29tY2FzdC5uZXQ&utm_medium=20221006&utm_campaign=IBAW-Newsletter-20221006&utm_content=1533D257-25B1-41A5-977D-125980967469&tu=1533D257-25B1-41A5-977D-125980967469
https://www.insurancejournal.com/news/national/2022/10/05/688469.htm


December 2022 | Main Street Industry News | www.pianeia.com | 20

PIA NE IA EVENTS

WE’RE FEELING UNDERINSURED 

HUB’s digital insurance platform, VIU did a 
survey of policyholders and asked an important 
question. VIU by HUB wanted to know if people 
think they’re underinsured. Company EVP, 
Bryan Davis said 59% of the 2,017 people they 
talked with said they are not properly insured.

That number includes 1,656 HUB policyholders. 

"Consumers are right to be concerned about 
the possibility of coverage gaps, as the 
economy is changing quickly and many people 
are unknowingly underinsured," Davis said. 
"Education and insight can help alleviate those 
concerns while the advice of an expert can 
ensure ideal coverage and protection.”

There’s more — and like those thinking they’re 
underinsured — the results are not surprising: 

• 81% say they don’t really understand their 
policies and want to learn more about their 
coverage

• 40% say they’ve submitted a claim in the 
last 5 years and the coverage was not 
what they expected

Since inflation is hitting premium prices as 
badly as other products, many say they are 
also insurance shopping as 65% say the cost 
of insurance is very important to them. 

VIU said that may be “why many are not 
covered appropriately.” 

Source: Digital Insurance and PropertyCasualty360.com

GOOD NEWS FROM AN 
INTERESTING SURVEY FROM HUB

https://www.dig-in.com/news/almost-60-of-policyowners-fear-they-are-underinsured-hub?position=editorial_2&campaignname=DIG%20Morning%20Briefing-10272022&utm_source=newsletter&utm_medium=email&utm_campaign=V2_DIG_Daily_Briefing_20210316%2B%E2%80%98-%E2%80%99%2B10%2F27%2F2022&bt_ee=2O%2BzjYZiItEnvTiymja8VIYvBdTn9i2R%2Fd4miDsffI%2BJtI6ozD7h2vrndtEcmK91&bt_ts=1666875659111
https://www.propertycasualty360.com/2022/10/21/more-than-half-of-home-auto-policyholders-worry-about-underinsured/
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The Professional Insurance Agents NE IA would like to congratulate everyone 
who has earned a designation from The National Alliance in 2022.

CONGRATULATIONS
FOR YOUR EARNED DESIGNATION

2022

Chauntel Kinnison
FNIC Group
Emerson, IA

McKenzie Merical
LMC Insurance & Risk Management
West Des Moines, IA

Lukas Schroder
TrueNorth Companies
Cedar Rapids, IA

CISR CIC Designation

CISR Elite

Kathryn Griffin
Holmes Murphy & Associates 
Waukee, IA

Christy Mader
Pharmacists Mutual Insurance
Algona, IA

Diana Schoppe
TrueNorth Companies
Ames, IA



cybercyber insuranceinsurance
PROGRAMPROGRAM

Protect your clients 
with PIA’s

L E A R N  M O R E  AT

pianational.org/sellcyber
© Copyright 2022 National Association of Professional Insurance Agents 

Now PIA members can sell the same great 
PIA cyber insurance coverage that many have 
already purchased for their own agency.

• Easy online quoting

•  Special PIA  
enhancements and  
social engineering  
coverage

• Reduced rates

About Us

Design+
Print

(800) 424-4244 | design.print@pia.org | pia.org/design&print

PIA Design & Print offers a one-of-a-kind relationship between you, 
your brand, and our diligent, creative and unique team of hardworking 
professionals whose top priority is building your business. With your 
input, we forge the path between you and your future clients, reliably 
growing your brand into a name people know and trust. 

Formerly known as Creative Services, Design & Print works closely 
with your small business, insurance agency or association. We help 
grow your business by focusing on marketing you, your brand, and 
the services that you provide.

Contact Design & Print today to make the most of your business. 
You are important to us—let us show you!

http://www.PIANEIA.com
http://pianational.org/sellcyber
http://pia.org/design&print
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Date Class/Webinar Where When
December 1, 2022 That’s Personal: Home & Auto Exposures Your 

Insured Doesn’t Share (and Why That’s Bad) NE/IA Live Webinar: 8-11 AM

December 6, 2022 Flood Insurance, FEMA, and the NFIP NE/IA Live Webinar: 8-11 AM

December 6, 2022 Adventures in Aging: Social Security & Other 
Retirement Income Solutions NE/IA Live Webinar: 12-3 PM

December 7, 2022 An Hour with Nicole:
Personal Umbrella Issues & Answers NE/IA Live Webinar: 1-2 PM

December 8, 2022 More Money, More (Insurance) Problems? Mastering 
P&C Coverage for the Affluent Market NE/IA Live Webinar: 8-11 AM

December 8, 2022 Why Good People Do Bad Things:
A Deep Dive Into Agency Ethics NE/IA Live Webinar: 12-3 PM

December 13, 2022 CISR Live Webinar: Agency Operations NE/IA Live Webinar: 8 AM-5 PM

December 13, 2022 Employment Practices Liability -
A Coverage No Business Can Afford to Be Without NE/IA Live Webinar: 8-11 AM

December 13, 2022 Personal & Commercial Lines Endorsements:
Some Good, Some That Really Stink NE/IA Live Webinar: 12-3 PM

December 15, 2022 Homeowners In Real Life: Tales of Claims & Coverage NE/IA Live Webinar: 8-11 AM

December 15, 2022 Growing Good Insurance: Using Property & Liability 
Endorsements to Fortify Farm Risks NE/IA Live Webinar: 12-3 PM

January 10, 2023 Homeowners Deep-Dive: What You Need to Know 
About the Most Recent Forms NE/IA Live Webinar: 8-11 AM

January 10, 2023 Adventures in Aging: Medicare and Other Retirement 
Healthcare Solutions NE/IA Live Webinar: 12-3 PM

January 11, 2023 An Hour with Nicole: Everything You Need to Know 
About Insuring Work-From-Home Exposures NE/IA Live Webinar: 10-11 AM

January 11, 2023 An Hour with Sam: The Policy's Position on 
Home-Sharing and How to Handle It NE/IA Live Webinar: 1-2 PM

January 12, 2023 Inflation and Personal Lines: Helping Insureds 
Understand Why It Matters and What to Do NE/IA Live Webinar: 8-11 AM

January 17, 2023 Marriage, Kids, Money, Assisted Living and Everything 
Between: Home and Auto Exposures For Life NE/IA Live Webinar: 8-11 AM

January 17, 2023 Planting the Seed: Agent Strategies to Get and Keep 
Agribusiness Insureds NE/IA Live Webinar: 12-3 PM

January 19, 2023 Bots, Crypto, Weed and Other Risks You Never 
Imagined Insuring (But Here We Are) NE/IA Live Webinar: 8-11 AM

Events Calendar 2022-23

For information and to register
Click Here or call (402) 392-1611.

http://www.pianebraska.com/events_calendar.asp
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January 24, 2023 Lurking: Surprises In the Contractor’s CGL Policy & 
Endorsements to Watch Out For NE/IA Live Webinar: 12-3 PM

January 25, 2023 CIC: Agency Management Institute ALL STATES Live Webinar: 8-5 PM

January 25-26, 2023 An Hour with Dave: All-Things Ordinance or 
Law (Personal and Commercial) NE/IA Live Webinar: 1-2 PM

January 26, 2023 Covering Online Fraud and Employees 
Who Turn Out to Be Crooks NE/IA Live Webinar: 12-3 PM

February 1, 2023 An Hour with Nicole: Why Personal Lines 
Deductibles Always Confuse Insureds NE/IA Live Webinar: 1-2 PM

February 2, 2023 Why Insurance to Value and Liability Limits are 
Always Wrong (and How to Fix That) NE/IA Live Webinar: 8-11 AM

February 2, 2023 Claims That Will Convince Your Insured to Enhance 
Their Homeowners Coverage NE/IA Live Webinar: 12-3 PM

February 7, 2023 Certificates and Additional Insureds: 
What Did I Do to Deserve This?! NE/IA Live Webinar: 8-11 AM

February 9, 2023 “Wait…What the #^&* Just Happened?!” Fourteen 
Personal Lines Issues To Know Before It’s Too Late  NE/IA Live Webinar: 8-11 AM

February 9, 2023 Adventures in Aging: Social Security & 
Other Retirement Income Solutions NE/IA Live Webinar: 12-3 PM

February 21-22, 2023 CIC: Commercial Casualty Institute ALL STATES Live Webinar: 8-5 PM

February 21, 2023 Cyber Coverage: Protecting Your Insureds 
From Hackers, Liars, & Really Bad Bots NE/IA Live Webinar: 8-11 AM

February 21, 2023 Ethical Dilemmas in Insurance and the 
Responsibilities of Agents NE/IA Live Webinar: 12-3 PM

February 23, 2023 Mastering Business Income: 
Tools & Tips to Keep Insureds Flush NE/IA Live Webinar: 12-3 PM

February 28, 2023 Commercial Property:
Recent Changes and Crucial Concepts NE/IA Live Webinar: 12-3 PM

PIA NE IA EVENTS



Showcase the PIA member  
logo on your business cards,  

letterhead, and more. 

Download Now: www.pianational.org/pialogos

John Q. Agent
Main Street Insurance Agency123 Main Street
Anytown, USA

John Q. Agent

Main Street Insurance Agency

123 Main Street

Anytown, USA

SHOW YOUR PIA PRIDE!

http://www.pianational.org/pialogos
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